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If you are interested
in learning more
about the
International Code
of Marketing of
Breastmilk
Substitutes,
sometimes referred
to as the WHO Code,
start with this La
Leche League
International “Quick
Guide”1
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https://www.llli.org/about/international-who-code/ downloaded January 28, 2022
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Because Canada has yet to implement the Code in
law2, formula companies reach us, our friends and
family through sophisticated social media
marketing techniques. These companies also use
other more traditional marketing. Widespread
formula advertising may undermine our confidence
in our bodies’ abilities to feed our babies.

Images from World Health Organization social media. Retrieved
May 29, 2021.

Many families report having received free
newborn formula samples at their homes after
sharing contact information and due dates
with maternity wear shops, baby
photographers and other businesses. These
free samples are not allowed under the Code
because they risk reducing the time babies
spend at the breast, interfering with babies’
stimulation of milk production.
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To help government better understand how frequently industry violates the International Code of
Marketing of Breastmilk Substitutes, concerned citizens may use online forms provided by the
Canadian Food Inspection Agency to report food-related concerns and by the Competition
Bureau of Canada to report False or Misleading Representation and Deceptive Marketing
Practices.

In writing to these agencies, it is important to be specific about the details of exactly how the
manufacturer has failed to comply with the Code. Refer LLLI’s Quick Guide to the WHO CODE as
needed while you draft your message to the CFIA and/or the Competition Bureau, and include
any negative impact the Code contravention(s) had on your breastfeeding journey.

Code Violator

Part of Government

Online Complaint Form

Manufacturer of
Formula

Canadian Food Inspection
Agency (Report a
food-related concern)

https://inspection.canada.ca/food-sa
fety-for-consumers/where-to-report-a
-complaint/report-a-food-related-con
cern/eng/1390269985112/13903460
78752

Manufacturer of
Formula

Competition Bureau of
Canada (Report False or
Misleading Representation
and Deceptive Marketing
Practices)

https://www.competitionbureau.gc.c
a/eic/site/cb-bc.nsf/frm-eng/GH%C3
%89T-7TDNA5

Manufacturer of bottle,
teats or nipples that
would substitute for
breastfeeding (including
manufacturers of breast
pumps)

Competition Bureau of
Canada (Report False or
Misleading Representation
and Deceptive Marketing
Practices)

https://www.competitionbureau.gc.c
a/eic/site/cb-bc.nsf/frm-eng/GH%C3
%89T-7TDNA5
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The Code protects all families, no matter how they feed their babies. In the absence of laws to
protect babies and their families from commercial interests, it is important that citizens use
every opportunity we have to advocate for the full implementation of the Code by those parts of
our government responsible for food safety, consumer safety and fair competition.

If you have a Code related concern related to your health care provider or institution, please
read: Public Policy, Breastfeeding and You and The Baby Friendly Initiative.
You may also be interested in reading La Leche League International’s Dec. 10, 2020 article:
Request to World Health Organization, in response to a decision made at the 73rd World Health
Assembly.
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